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YOUR WEBSITE IS A MARKETING TOOL
NOT A BUSINESS BROCHURE

THE JOURNEY OF A LEAD

If your website is not guiding users toward action,
capturing demand, and feeding opportunities into your business,
it is not a business engine. It is a brochure.
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What Happens
/ A potential customer realises they have a need.
a

Website Role
Be discoverable.

If your business cannot be
found when people start
looking, you are not in the

Key elements conversation.

SEO

\ . Al Search
. Clear messaging
1. DISCOVERY . Paid search and social

What Happens
They land on your website.

Website Role
If visitors cannot Make a strong first impression.

quickly understand
your value, they leave. e

Key elements
Clear value proposition
Fast load speed
Mobile-friendly design
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They explore your content.

o Website Role If users have to

Guide and educate. figure j
’ it out
(D

themselveS, you
lose them,

Key elements
INntuitive navigation

- Relevant content
3. ENGAGEMENT \ . Internal linking
[

What Happens

They evaluate your credibility. \

Website Role
Build trust.

Key elements
. Case studies
- Testimonials

O
Proof points -
(/ 4. CONSIDERATION

LEAD @/ What Happer\s

| - - They take action.
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Website Role Eriction is where

- are lost.
i Make it easy to convert. leads -
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- Clear CTAs
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Conversion-focused pages

What Happens
They are interested, but not ready to ac

Not every lead Website Role

converts immediately. Keep the conversation going.

Without follow-up, they (

disappear. Key elements
Email capture
Lead magnets
Retargeting

6. NURTURE
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» What Happens

s @ They choose a partner.
Website Role

- l a Reinforce why it is you.

© Key elements
@ - Consistent messaging
4 - Follow-up touchpoints

\ - Strong brand presence

7. DECISION

What Happens @

They become a customer and \ . /!
potentially return. +

Website Role

Supports retent! Support long-term value. e
uisition.

Key elements
Ongoing engagement
Content hubs

Upsell and cross-sell opportunities / 8. GROWTH

Your website should not just attract attention.
It should move people toward action.

TO TURN YOUR WEBSITE VISITORS INTO LEADS,
OPPORTUNITIES AND CUSTOMERS. SPEAK TO US:
WWW.STRATITUDE.CO.ZA
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www.stratitude.co.za



https://stratitude.co.za/
https://stratitude.co.za/
https://www.linkedin.com/company/stratitude
https://www.facebook.com/stratitude/
https://www.instagram.com/stratitude/
https://www.youtube.com/@stratitudeagency
https://stratitude.co.za/

